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Abstract 

The study employs a pragmatic approach to comprehend the constructed environment as a 

means for propelling tourism industries. Various relevant works of literature are taken into 

account in analyzing the impact of the constructed environment and its significance to 

tourism. The objectives of the study are twofold. First, it reviews the constructed environment 

in detail considering it in three sub-sets. These are the frame; sustenance; and nature. Second, 

it analyzes the global status of the constructed environment concerning tourism development. 

The study highlights the research lacuna to draw convincing conclusions about why the 

constructed environment signifies the growth of the sector. The key takeaway point from the 

study is the earnest need for a developed constructed environment for development of the 

industries. The study concludes with suggestive notes to various stakeholders to be conscious 

enough in understanding tourist psychology, policymaking, and resource management; which 

will result in economic vitality. 

Keywords: Constructed Environment, Tourism, Tourism Development, Economy, 

Triangulation 

 

 

Introduction  

In recent decades, tourism has proven to be a key catalyst for economic development 

(Scarlett, 2021; Naseem, 2021; Manhas et al., 2016; Subramaniam & Masron, 2021; 

Subramaniam et al., 2022; Meyer & Meyer, 2015; Wu et al., 2022). Nevertheless, the 

industries' heavy reliance on infrastructure and other facilities has remained pragmatically 

ambiguous (Petrova et al., 2018; Zimik & Barman, 2021). Tourist destinations are surrounded 

by both man-made and natural environments, which entice tourists to explore and receive the 
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best from the visit (Zimik & Barman, 2022; Lew, 1987; Vengesayi et al., 2009). Under this 

pretext, the artificial environment is driven by the consciousness of policymakers and 

constructors in perseverance toward tourist demands and expectations. Any manmade 

ambiance (natural or artificial), consisting of infrastructure, services, and leisure is referred to 

as Constructed Environment (CE) (Zimik & Barman, 2021; Rahahleh et al., 2020). Given the 

strategic relevance of tourism industries, CE has evolved as the industry's lighthouse in terms 

of economic leverage and tourist satisfaction. The study intends to shed light on the CE as a 

potential game-changer for the tourism industry's growth. CE would likely explain the roles 

of the artificial sights that will be able to gauge visitors' reactions. There hasn't been a 

comprehensive study of CE on a worldwide scale, although it's been the subject of countless 

papers and studies. 

A global in-depth analysis of CE is critical for the impending of the industry. The 

study's overarching objective is to offer comprehensive analyses of the industry as it stands 

today. Although there is a plethora of research arguing that investments in infrastructure and 

services are critical to any enterprise’s success, researchers have struggled to get a firm grasp 

on CE without first comparing and contrasting the current state of the industry with past 

outcomes.  It is with such seriousness the global discussion has to emerge significantly 

relating to the economic growth of the industries and CE. The study's primary concern is that 

only the existence of the problem and its difficulties have been revealed; no considerable 

research effort has been conversed interestingly. 

Objectives 

• To carry out a detailed study on the constructed environment in the context of frame, 

sustenance, and nature standpoints 

• To analyze the impact of constructed environment on tourism development 

Critics 

Despite the clear benefits of CE to the tourist industry, Kuklina et al., (2021) highlight the 

drawbacks experienced by locals, such as the commercialization of culture, religion, and art; 

the escalation of social issues; environmental pollution; and the degradation of landscapes. 

Shortly, the technology will be outdated and dull owing to the unpredictable nature of tourist 

demand (Bos & Gupta, 2019). Investors are leery of CE for good reason; the industry is 

known for its high expenses, high risks involvement, and low returns, all of which often 

require dedication over long months without the prospect of any instant payback (Sainati et 

al., 2020; OECD, 2015). Increases in environmentally hazardous pollutants and modifications 

to cultural norms are both consequences of the tourist sector (Ciarlantini et al., 2022). 

Ecotourism has a direct impact on the natural habitat (Wang et al., 2019). Numerous external 

reasons, such as natural catastrophes, pandemics, and riots, may wreak havoc on the industry 

and the economy of nations that depend on it to provide new employment opportunities 

(Sufian & Hoque, 2022; Rosselló et al., 2020; Sönmez & Graefe, 1998). The skeptics’ 

viewpoint can be refuted by illuminating the sectors where extra effort is needed and 

suggesting a more effective, and efficient strategy for keeping CEs in good condition. 
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Literature Review 

The industry is projected to grow at a faster pace, urging the CE for more 

commitments. Several studies have emphasized the importance of CE in propelling the 

tourism industry forward. The below summary shed some light on the most relevant studies 

in the domain 

Cave et al., (2022); Nandasena et al. (2022); Sorensen, (2007); and Najda-Janoszka & 

Kopera (2014) have drawn an implication for the demands of tourism leadership and tourism 

transformation via innovation in light of the first objective. Concurrently, a new angle on 

infrastructure development that takes nature into account was debated (Mathisen et al., 2018; 

Terkenli et al., 2020; Baloch et al., 2022; & Xu et al., 2022). In addition, the review seeks to 

examine the impact of CE and its role in tourism development (Dimitrovski et al., 2011 & 

Hoang et al., 2018). From the review matrix, it can be generalized that mostly a conventional 

methodological (primary & secondary data analysis) approach was adopted apart from the 

utilization of statistical tools (Wang et al., 2022; Wang et al., 2021; Sharma et al., 2022; & 

Andereck, 2009), mixed methodological approached (Dimitrovski et al., 2011) and 

brainstorming (Cave et al., 2022). Yorganci & Emin (2022) discuss the lack of government 

backing and community education about the importance of ecotourism & sustainable 

development. Rasoolimanesh et al., (2021) analyzed the relationship between eWOM 

(electronic word of mouth) and the tourist's intention to revisit via MTE (memorable tourism 

experiences). Apostolakis (2003) finds that authenticity plays a modern marketing strategy 

for tourist motivation & attraction's reputation. Interestingly, Gretzel & Co (2015) carried out 

the study to define a smart city, and further analyze the trends, and commercial and industrial 

foundations. Cloud base architecture serves as a cutting edge for tourism to prosper in the 

dynamic market (Huang et al., 2022). Furthermore, Lee & Sahli (2015) have concluded that 

FDI (Foreign Direct Investment) has an upsurge in employment and opportunities. 

The primary goals of the extensive literature discussion are mostly the problems, difficulties, 

and growth of the sector, followed by the development of the requisite infrastructure and the 

exploration of the relevant industries. Due to a dearth of previously published works, this 

study fills a knowledge vacuum on the topic of CE and its consequences on the global travel 

and tourism business. Review matrices are developed in appendix B to facilitate a methodical 

and drawing meaningful conclusion. Studies published in high-quality journals are 

considered in the matrix formation. To better comprehend the research gap, the literature is 

selected in light of the objectives and keywords. 

The Constructed Environment (CE) 

Despite the preceding definition of CE from the perspectives of tourists, the study 

intends to equate the definition from the perspectives of the constructors, policymakers, and 

tourists in wider spectrums as shown in figure 1. The figure depicts the relative relevance of 

several aspects from the standpoint of planners and constructors. The figure attempts to 

illustrate the notion understood by incorporating various other factors from the viewpoint of 

policymakers, functionaries, and tourists as a participant and contributors in enhancing the 
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CE status of tourist places. CE is the tourist's expectation and desire. The report and index 

from numerous international organizations are thought to give greater insight into the 

research, which will be further discussed in detail. 

Figure1: 

CE from the perspectives of the constructors, policymakers, and tourists in the global 

platform 

 

 
 

 

 

 

 The Frame 

The credit for the development of the industry goes to infrastructure, which serves as 

the main frame for portraying the entire tourism industry (Khadaroo & Seetanah, 2007; 

Camilleri, 2018; Mandić et al., 2018; Adeola & Evans, 2019; Munaf et al., 2019; Mazrekaj, 

2020; Seetanah et al., 2011; Giampiccoli & Saayman, 2017). According to FCCI (2019), 

infrastructure acts as a lever for the tourism industry and may be used to strengthen strategic 

collaboration (Fafurida et al., 2018). With the proliferation of industries, destination networks 

increase (Kolupaev et al., 2018). Infrastructure serves as a key aspect in the growth of the 

tourist industry (Jovabavia & Iliat, 2016). According to Članak (2018), infrastructure, tourism 

development, and leisure are interconnected by nature. To make the argument more 

interesting Pearce & Wu (2015) redefine soft infrastructure (gesture, openness, and 

interactive) as a crucial tactic for attracting tourists. Despite numerous obstacles, the United 

States (US) travel and tourism infrastructure has been stretched beyond its capability, leading 

to lost income generation opportunities, slowed growth, and longer wait times (NACTTI, 

2021). This requires a long-term strategy and dedication to ensuring visitor happiness on the 

part of policymakers and builders. The tourist industry's reliance on the infrastructure has 
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paved the way for casual and friendly interactions across different professions. The growth of 

the industry benefits equally from reengineering and technological innovation (Bhat & 

Gulzar, 2018; Fu et al., 2016). 

Reengineering can be redefined considering the tourist psychology; which might result 

in the renovation, investment, innovation, or modify the existing policies (Bieger, 1998). 

Reengineering is another key domain toward the goal of enhancing the CE by improving the 

efficiency of management, the host’s hospitability, and making the destinations competent 

enough for tourist attraction, and should be carried out considering the nature and economic 

condition of the host (GIIA, 2021). Priority should be given more to maintenance and repair 

rather than new investment. Due to the heavy dependence on infrastructure for its growth; the 

consciousness of the policymakers in the allocation of funds and planning is essential. 

Investment nature depends on the types of infrastructure, where transport and communication 

seek policymaker and bureaucrats' attention, while leisure and other recreation activities seek 

the attention of private and individual investment (Nguyen, 2021). Since the tourism industry 

is a driving force in many economies and the number of international visitors continues to 

rise, new measures for safety have become essential (Istvan & Zimányi, 2011; Popescu, 

2011). Minimize tourism-related misadventures by taking the necessary preventative 

measures, such as ensuring access to quality medical care, maintaining a vigilant security 

presence, installing enough CCTV, and operating reliable transportation. Water, electricity, 

and clean restrooms must be available throughout the journey and at each destination. 

Maintaining the destination's health and cleanliness would be facilitated by this action. The 

intelligent administration of health and sanitation is another appealing element, as it will 

reduce the number of problems encountered by both visitors and hosts (Sah et al., 2015). 

Another key feature in the domain is the FDI, in a country like India; the industries are open 

for cent percent (Sharma et al., 2012; Gupta et al., 2021). It has been shown by Comerio & 

Strozzi (2019) that investments made for leisure, services, and hospitality may have a direct-

multiplier impact, indirect-multiplier effect, and induce effect, depending on the nature of the 

expenses incurred by the visitor. Digitalization has widened the scope of tourism industry 

activities (OECD, 2020). According to Nawaz and Hassan (2016), tourism act as a means for 

global stability, and investment is vital for economic growth and tourism development. 

Another important factor in the frame is hospitability. Hospitability can be considered 

from the standpoint of service providing to the tourist and medical service assistance. 

Argumentatively, it can be confirmed that hospitability is less dependent on tourism, while 

the industries continue to lean on it. The sudden surge of COVID-19 and the incompetence of 

the medical service have made to consider the current status of the service (Kaushal & 

Srivastava, 2021). Industries that cater to the public have a special responsibility to devise 

strategies for dealing with large crowds and emergencies in a way that is both effective and 

socially acceptable to the host country (Wut et al., 2021). Positive perceptions of the 

destinations may be boosted by acts of hospitality (Martínez et al., 2014). A good strategy is 

important for market survival and the revitalization of tourism industries (Ranjith & Varma, 

2020). Strategies refer to the structural phenomenon that outlines the best in the marketplace 

(Steeves, 2021). Tourism strategies are significantly related to promotion, branding, 
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coordination with various intermediaries, and innovative marketing (Karthikeyan, 2022). 

Understanding the expectation of the tourist has become a turning point, despite all other 

factors in the frame being fulfilled. Image and online visibility of the destinations play a 

significant role in generating tourist expectations (Bosque et al., 2009; Gogus, 2022; 

Narangajavana et al., 2017; Lima et al., 2020). Tourist anticipation may be based on the 

traveler's prior experiences, personal history, the persuasiveness of advertising, and other 

forms of pre-trip preparation (Boonpat & Suvachart, 2014). A strong brand image is essential 

to meet the expectation and make the operation more eminent (Aksu et al., 2010). 

Tourist psychology is dynamic and in this manner, the expectation of the tourist from 

the destination is usually complex; exploration full potential of the tangible and intangible 

aspects of the visit (Isa, 2018; Finzi, 2017; Pai et al., 2022). Tourist has high expectation 

before the visit (Aksu et al., 2010). Another significant area in the frame is the role 

contribution of the policymakers. Often it has been considered to be one of the most 

prioritized and important parts of the tourism industries strongly rely upon. Matter of fact, the 

whole element in the sector is arguably driven by the policies. In a similar vein, it is now 

imperative that substantial research be conducted to comprehend the perspectives of 

politicians. Another important area in the frame is the perception of the policymakers. Policy 

refers to an act or whim wherein the government wishes to act or not (Dye, 2008).  Aireya & 

Ruhanen (2014) has conducted an extensive study on the elements that affect policy and its 

interrelation with different businesses. The formulation of policies, as argued by Stevenson et 

al., (2008), is a social process that requires a deep and nuanced comprehension of rational and 

contextual factors. In an act to boost tourism and its related activities, the United Kingdom's 

(UK) local government is taking active initiative and responsibilities convincingly (Long, 

1994; Elliott, 1997; Godfrey, 1998). A close examination of the status of the policies is 

essential and another major issue has become significantly important (Airey, 2015). To make 

the industries more resounding and efficiently sustainable, it has made CE, the income of 

tourists, locations, and prices the key components to be revered and afforded a standard 

benchmark which also leads to influencing and attracting tourists. 

Sustenance 

Sustainable tourism, according to Duran et al., (2015), should prioritize "economic, 

social welfare, and environmental characteristics." Understanding the notion of sustenance 

with elaborate discussion is necessary for the modern development period, despite near 

similarity with the conservation of the ecosystem. Sustainable tourism, in its purest terms, is 

an idea that places long-term value on both artificial and natural tourist attractions. 

Examining the goals, ethical standards, and implications of the tourist industry as they relate 

to the concepts of sustenance will be the main intention of the study. The principles of 

sustenance will be discussed in detail in light of the objectives, ethical conduct demanded, 

and its implication that tourism industries need to oblige. To postulate applications of the 

principles is well function and established; each element in the set will be discussed in detail 

concerning tourism industries. Policymakers, the local community, and tourists each have a 

role to play in maintaining the viability of these sectors, which is crucial for protecting 

biodiversity, the economy, and cultural traditions. Noll (2019) argues tourism is a people’s 
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business; this hindered results in benefiting both tourists and the local community. A window 

of opportunity has opened for the regional people to participate in tourist development efforts 

as beneficiaries rather than passive participants (Rasoolimanesh & Jaafar, 2016). To enrich 

the ongoing discussion Abram and Co (1997) have highlighted the affectionate relations 

between the tourist and local community; the tourist’s longing for authenticity and the limits, 

and member observations. Another interesting area to be discussed is economic viability; 

which refers to sustenance in economic growth through tourism. 

Although Covid has shocked the economic downturn, the sector shows promising 

future reliability as one of the major contributions.  Strategies like finding a niche can help 

the current status quo flourish and pave the way for the growth of new businesses in the same 

or related fields (Ramgulam et al., 2012). At the outset, one of the primary issues that the 

sector is facing is economic viability (EV). Results in the demand for uniqueness, distinctive 

attractiveness, and leisure facilities supported with marketing; will enable the industries to be 

able to function independently (Canada, 2009). From the perspective of the locals at the 

destinations, tourists should be familiar with the idea of economic leakage, where the money 

they spend should improve the local economy (Abbie, 2022). 

Furthermore, it has been witnessed that real estate and hotel investment is viable, due to 

high turnover, as compared to any other form of financial return (Amorim et al., 2017). 

Moreover, in cultural tourism, tourists are motivated to discover and partake in the tangible 

and intangible aspects of the destinations' unique cultures (UNWTO, 2017).  Economic, 

cultural, and environmental spheres all benefit from tourists' visits to a country (Paul, 2012).  

The effects of tourism extend well beyond the realm of economics, reverberating in areas as 

diverse as culture, politics, innovation, and the natural world (Pizam & Milman, 1986; Deery 

et al., 2012; Ramkissoon, 2020; Pramanik & Ingkadijaya, 2017; WTTC, 2021).  Sustenance 

and development are two distinct themes and one of the burning agendas. It is one of the 

fastest-growing agendas in the contemporary era applicable to every industry.  According to 

United Nations (UN) (1987), sustainable development (SD) refers to meeting current needs 

without jeopardizing future generations' capacity to meet any relevant demand. SD seeks the 

transformation of infrastructure, technology, climate, policies, raw material, and thinking 

(UN, 2019; UN, 2008; Lélé, 9191; Monash, 2019). To a great extent, SD in the tourism sector 

relies on the efforts and participation of stakeholders, visitors, the community at large, and 

builders (Zolfani et al., 2015; Manzoor et al., 2019; Ramaano, 2022). With the extension of 

the principles, an ethical approach to tourism entails a more thorough and moral evaluation of 

the industry's procedure. In light of the above SD, all the stakeholders involved in the tourism 

industries share equal responsibility to reach the benchmark of ethical considerations. The 

idea of supporting ethics will aid in assessing the sector's full potential and ensuring its 

continued viability in the long run  (Sharma, 2019). 

In the same vine, Malloy & Fennell (1998), has conducted serious studies on the 

various codes of ethics and their application in tourism industries. The principles help in 

directing and demanding ethical behavior from tourists, the local community, and all 

stakeholders (Ko & Cho, 2022; UNWTO, 2020). It's hard to pin down exactly what counts as 

a tourist resource, but some of the things that come to mind include the destinations' cultural 
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offerings, natural landscapes, man-made attractions, and active recreation opportunities 

(Tsartas, 2000; Xie & Ma, 2021). The United Nations World Tourist Organization (UNWTO) 

has campaigned for the adoption of sustainable consumption and production concepts into 

tourism policy (UNWTO, 2019). The development of tourism-related sectors at destinations 

is inextricably linked to the strength of their respective support systems and the availability of 

relevant resources there (Cha & Uysal, 1995). Tourism resources are varied and 

interdependent in nature ( Leal et al., 2016). Interestingly Backman et al., (1991) point out 

that to properly develop a destination's tourist industry, a thorough assessment of the 

resource's present state and future potential is necessary and ethical. 

Nature 

Recently there has been a rise in the popularity and acknowledgment of ecotourism 

throughout the world, necessitating a well-established and independent entry to be studied 

outside of the normal academic setting. Tourism and the environment are linked since visitors 

are drawn to any place by its natural (or man-made) beauty. Natural landscapes lure tourists, 

promote, and improve the integrity and sustenance of nature's beauty (Farrell & Runyan, 

1991). By bolstering political, economical, social, and spiritual support, tourism may aid in 

environmental preservation (Buckley, 2011; Jafari, 2018). In most cases, locals take the 

initiative to improve their community's tourism economy by altering the appearance of their 

surroundings (Wu & Tsai, 2014; Chao & Chao, 2017). Ecotourism is meant for combining 

tourism and conservation of nature and revenue generation (Stronza et al., 2019; Nash, 2001). 

Ecotourism encourages the usage of renewable sources of energy (Anup, 2018). Interestingly, 

ecotourism provides alternatives for community development withholding the integrity and 

conservation of the ecosystem (Kiper, 2013). Despite its commitment to protecting the 

natural world, the industrial sector contributes significantly to pollution through the use of 

both direct and indirect means. This may be attributable to the growing demand for energy 

and the increased intensity of transportation  (Sunlu, 2003; Grover et al., 2017; Truonga & 

Shimizu, 2016; Khanal et al., 2021). An unplanned influx of tourists during peak season 

might disrupt local ecosystems (Metilelu et al., 2022). It has been brought to the notice that 

tourist doesn’t wish to reach the destination where the pollution is high and more serious 

attention is to be given to monitoring any changes in the environment and rectifying them 

(Eusébio et al., 2020). Furthermore, Miera & Rosselló (2014) found that a single percent 

increase in tourist traffic corresponds to less than a single percent rise in particulate matter 

(PM10) concentration. Aside from pollution, better weather and other economically driven 

activities act as a better choice for tourists (Chen et al., 2017). A green economy promotes 

economic growth and development while ensuring that natural resources persist normally 

(Dogaru, 2020). A green economy has emerged as the new agenda for prolonging the 

propagation and sustenance of diminishing resources and driving the industry to be more 

environmentally friendly. The conventional economic model needs modification owing due 

to the failure of considering biodiversity in considerations (Söderholm, 2020). 

Another important sector to discuss is the ecotourism landscape for attracting tourists, 

generating revenue, and synergetic development should be established (Xiao, 2022). The 

designing of the landscape should be carried out in light of the natural environment and 
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efficient utilization of human activities (Fan, 2016; Saarinen, 2015). Aside from 

contemporary human landscape construction, wilderness tourism is being pushed and is 

becoming more popular  (Saarinen, 1998). One key factor that must be considered in 

destination development is the extent to which the terrain is exploited. Another exciting facet 

of ecotourism is alternative tourism, which challenges the typical notions of what it means to 

travel. It is an alternative to the mass migration of tourists exploring the destinations. Usually, 

tourists explore with the different motives of education, or exploration of wildlife, culture, 

solidity, and food found at the destinations (Triarchi & Karamanis, 2017; Stainton, 2022; Ei 

& Karamanis, 2017).  The landscape's use should be tracked with long-term sustainability in 

mind as a top priority. 

The Hybrids (Hx) 

The aforementioned three sets of CE are interdependent in nature. Various research work and 

contributions of each set combination are reckoned for discussion in detail. The complex 

analysis will help in comprehending the reliable nature of each other and more insight that 

remained unnoticed or untapped for detailed study in the past.  

H1: Applications of sustenance principles on the factors in the frame 

The phrase "sustenance principles have become a necessity of hour" is a catchphrase of 

the modern day. A lot of studies have been done, and it has emerged as a spotlight because of 

the rapid advancement and owing to limited resources. Efficient use of technology will 

enhance durability and performance (Nakamura et al., 2019). Development of both tangible 

and intangible (social) infrastructure is desired by the tourism industry, and it is intended to 

be accomplished following principles of sustainability (Frolova et al., 2016; James & 

Mayowa, 2021).  Countries like Spain and Sri Lanka, which rely significantly on the tourism 

industry for economic growth, should promote and create tourist locations that attract fewer 

visitors overall and have their buildings designed with tourists' psychology in mind (Palacios 

Florencio et al., 2021). Infrastructure situations in developing nations fall well behind 

advanced economies in terms of quality, quantity, and efficiency (Gurara et al., 2018). This 

signifies the importance of the application of sustainable principles in each of the frame 

elements as discussed earlier. 

H2: Amalgamation of nature conservation and the frame 

It is impossible to separate the psychology of tourists, the state of the environment 

(both manmade and natural), and the views of policymakers while retrospecting and planning 

for development. Experts (politicians, constructors, and investors) and researchers alike have 

often underlined the benefits of focusing on the environment while designing tourist 

attractions and building new infrastructure (Haase, 2017). Inevitably, the gap between 

humans and the natural world will widen if civilization continues at its current development 

rate (Bratman et al., 2019). Nature-based solution for infrastructure development along with 

investment and leisure management for tourism industries development seems to be a 

convincing path toward well-being, and a green economy has driven (OECD, 2020). Natural 

infrastructures are alternative, cutting-edge ideas that incorporate natural infrastructure into 
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developed systems and promote the use of accessible natural resources (Ozment et al., 2015). 

There will always be a need for human reliance on the natural world, but this need must be 

mitigated and even harnessed to ensure the sustainability and longevity of our enterprises. 

H3: Balance between ecosystem and sustenance principles  

Drawing on the existing literature, the study anticipates that despite of close similarity 

in both principles, over time, ecotourism becomes the fresh victim of depletion; thus 

necessitating a sustainable approach to ensure pollution-free operations and the management 

of climate change, resource extraction, and economic growth (Salman et al., 2020; Lück, 

2002; Welford & Ytterhus, 1998). There exists a significant linkage as to how policy 

planning and management will face the nature challenge of cohesion to a green economy 

(Zwierzchowska et al., 2019).  When ecotourism is practiced as per sustainable principles, 

everyone benefits (in terms of happiness, safety, and the health of the planet), and business is 

boosted as well (Kiper, 2013). Ecotourism has taken refuge behind the protective cloak of 

sustainable values (Wardle, 2021; Peru, 2022; Gallagher, 2022). Ecotourism's emphasis on 

environmental friendliness has resulted in a widespread and unmistakable shift in attitude 

toward the need of adhering to sustainable practices in all sectors. 

H4: Synergic operation of all elements  

Balancing nature, sustenance principles, and infrastructure development, while drafting 

and implementing the policies happen to be an inappropriate hurdle (Jepson, 2004). 

Infrastructure development is meant for paving the way for improved economic activity, 

environmental results, and social well-being (OECD, 2019; Teo et al., 2019).  At the onset, 

sustainable infrastructure development has grown famous cause of its prospective social, 

environmental, and economic stability (Chan et al., 2022). Planning a good policy and 

infrastructure development projects needs to account for the various challenges related to the 

supply chain, quality goods, economy sustenance, society and worker well-being, services, 

and natural calamities (Puentes, 2015). According to the UN (2021), the driver to economic 

growth and encourage business service, well-being, and grape any market opportunity.   

It is with these themes  Zimik et al., (2022) through a model have indicated the 

policymakers and constructors to work on the area of tourist satisfaction.  Moreover, the 

significance of CE also lies in the message it delivers to visitors intending to lure and 

encourage them to visit the area (Enrique et al., 2019). Furthermore, the study stresses the use 

of sustainable and cutting-edge technology applications connected to the alignment of the 

smart model to transform destinations into smart tourist destinations in the field of 

architectural beauty. Niels & Co. (2018) emphasize the significance of social media as a 

potent platform for attracting tourists and facilitating communication, implying that social 

media embraces new challenges and acts as a voice for industries. According to Dalkir 

(2005), knowledge management is important for encouraging and excelling in service 

delivery. A smart tourist city is proposed by Lee et al. (2020), which may be realized via 

technological advancements with environmental concern and sustainability. Interestingly, 

Mamirkulova & Co. (2020) relate infrastructure, level of life, and sustainability to the tourist 

sector. Further, the study cautions that infrastructure-only initiatives for tourism would not 
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have a significant impact unless social, economic, and environmental factors are also 

considered. In their study of seasonality, efficiency, and innovation in tourist destinations, 

Medina et al., (2022), concluded that efficiency had the least bearing on seasonal 

destinations. Re-engineering the destination is essential with the market, sites restoration, 

strategies, and tourist orientation (Bieger, 1998; Pechlaner & Osti, 2002; Kärcher, 1996; 

Diego et al., 2016; Wang & Xiao, 2020; Rebollo & Sánchez, 2010). Tangible and intangible 

factors play a significant role in attracting tourists (Gezici & Kerimoglu, 2010). Tourists seek 

to explore the entire culture of the region at the destination (Luo & Ye, 2020). Tourist 

expectations should not be met at the cost of the service provider, but rather by the 

destination itself (Michalkó et al., 2015). A special parameter while delivering the service and 

operation of resources needs to be managed by the constructor and policymakers while 

articulating tourist expectations (Gnoth, 1997). CE as perceived by the policymakers and 

constructor needs to accommodate tourist expectations and imaginations. Despite of equal 

importance of each element, it has brought to the attention of various stakeholders, tourists, 

and local communities the importance of infrastructure as the key main player for the 

industries to develop and sustained the economic crisis. Drawing on the various existing 

pieces of literature, the study emphasizes the importance of CE as the main contributor 

towards tourism and economic sustenance. 

 

Research Method 

Owing to the paucity of literature on CE, a descriptive methodology is adopted for the study.  

The study uses triangulation matrices to get around several problems and make up for 

numerous shortcomings systematically. The research uses secondary data gleaned from a 

wide range of resources, such as published articles, reports, books, and websites. 

 

Discussion 

Economic Contributions of Tourism Industries 

The industries have exhibited significant economic recovery after Covid, with an increase of 

60%. The significance of international tourist arrival gives a promising start for economically 

driven states through tourism industries. It has been witnessed that the industry is mending 

itself with little intervention from the outside. Present the results of your work. Use graphs 

and tables if appropriate, but also summarize your main findings in the text. 
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Graph 1:  

Foreign Tourist Arrival (Percentage change against 2019) 

 

Source: (UNWTO, 2022) 

 

Table 1:  

Global Contributed by Tourism 

Particulars 

GDP ($Billions) Employment 

(Millions) 

Foreign Tourist Arrival 

(FTA) (Millions) 

2019 2020 2021 2019 2020 2021 2019 2020 2021 

The Americas 2,654 1,447 1,781 45.3 31.9 34.6 746 242 303 

Africa 182 97 119 25.5 19.7 21.3 360 59.2 20.6 

Asia Pacific 3,294 1,359 1,576 184.7 149.9 159.2 219 69.8 82.3 

Europe 2,141 1,133 1,450 37.8 33.1 34.7 68.1 18.8 18.9 

Middle East 324 163 189 6.9 5.2 5.6 73 19.8 21.4 

Source: (WTTO, 2022 & UNWTO, 2022) 

 

It is evident from the preceding tabulation; the tourism industry's contribution is quite 

significantly astounding and well dependent on its own. The majority of the regions exhibit 

uniformity and take credit jointly. It is intriguing to note that industries contribute one-tenth 

of the global GDP. It is noted one in every four global new jobs is generated by the travel and 

tourism industries. With the annual share of one in every tenth job are annually engaged in 

the sectors.  

Table 2: Comparison of Leisure and Business Tourism Industries 

 

Particulars 

Leisure ($Billions)  Business ($Billions) 

2019 % 2021 % 2019 % 2021 % 

Asia Pacific 1,842.4 83 884.4 84 381.5 17 167.9 16 

India 178.6 94 153.6 96 11.5 6 6.3 4 

Source: (WTTO, 2022) 

The above tables show the nature of tourist tendencies of exploring a destination. As 

evidenced by the tabulations, leisure tourism proves to be the choice of tourist trends. This 

hint at the various policymakers to invest more in the domain. This demand for improving the 

various elements is discussed in figure 1. This signal the policymakers to understand the 

psychology of the tourist essential. According to WTTO (2022), roughly 90% of the spending 

comes from the domestic, arguable it is justified for the policies to be in favor of local 
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communities and helps in cultural conservation and opportunity for cross-cultural experience 

for foreign tourist. 

Tourism Development through CE 

The study's overarching goal is a pragmatic one, thus it interprets the performance of each 

element makes globally. Despite CE's clinical definition, the efficiency of each element is 

crucial. To postulate the study more effectively, the graphical representation of each element 

is shown with the help of graph 2. 

Graph 2: Status of CE for Tourism Development 

 

Source: Appendix A 

The graph not only displayed the hybrid nature of the CE's elements but also helps in 

interpreting in detail. The pragmatic implications of the elements are obtained and the 

performance is analyzed. The detailed graph signifies the role and contribution of each 

element directly impacting the tourism industry. The performance of each region is 

witnessing better performers when its elements are strongly interpreted. Europe is in better 

shape as compared to other regions, which may be due to the concentration of large numbers 

of developed nations. Though less developed nation in the region, Asia and the Pacific region 

shows a remarkable well in the management and development of CE elements as explained 

well. Another interesting reason may be due to the strong culture and heritage sight, which 

attract more tourists despite of fewer facilities it can serve to the tourist. The strength of the 

currency is one of the major factors influencing foreign tourists' willingness to spend more 

money in developing nations. While both the Americas and the Middle east share equal credit 

in the CE elements. Notably, the United States was unable to have much impact on the 

development of the tourist sectors of its neighboring nations while being the top performer in 

the area. These results suggest that the tourist sector is directly influenced by CE status of the 
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nation and lack of corporation with the neighboring nations. In light of these results, the 

different stakeholders should devote greater attention to the progress. Additional surprising 

results from the many service industries include economic sustenance. Compared to other 

regions, Europe has better health care, transportation between states, and environmental 

sustainability, all of which point to the region as a place where businesses can thrive. 

 

Conclusion 

No substantial study has been done to sort out the strong vines that exist between the 

CE and tourism industries, despite the many potential ramifications of infrastructure 

development needed. Courtesy of the management and performance of CE, it is quite evident 

from the study that, the state is credited with GDP, development, and job creation. The study 

is successful in conducting a detailed analysis of each element in the CEs, as sub-sets (The 

Frame, Sustenance, & Nature). The study shows that CE is a lucrative business that helps 

keep the economy afloat and raises people's living standards. Both the tangibility and 

intangibility elements of CE are fascinatingly explained in Figure 1. In addition to the 

objectives, the study has an impact on two domains. First, from the theoretical perspective of 

various stakeholders and policymakers. The study gives ideas about collaborations of various 

departments, investments, strategies, policy making, and resource management. The literature 

on the notions is far lagging. The feasibility of the policies, allocations of resources, supply 

chain operations, and FDI are the key subsets that the study intends to propose.  Second, the 

industries' rapid recovery from the epidemic and their readiness to contribute to growth and 

economic sustainability provide insight into their prospects. The study vividly analyzed the 

impact of each element in the CE on tourism industries. 

With these notes, the study elucidated in describing the CE and its impact on tourism 

industries. In conclusion, tourism industries are directly impacted by CE. This then demands 

contributions from the policymakers in understanding CE and perceiving tourist psychology 

while formulating policies. Based on this agenda, the study focuses. 
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Appendix A: Travel & Tourism Development Index (TTDI) of 2021 

This section provides the data table considering various elements of CE used for the 

calculations in the TTDI 
 

 

SI 

No. Elements of Constructed Environments 

The 

Americas 

Asia 

Pacific 

Europe 

& 

Eurasia 

Mid 

East & 

North 

Africa 

Sub-

Saharan 

Africa 

1 Safety and Security Facilities 4.5 5.4 5.8 5.5 4.8 

2 Health and Hygiene Facilities 4.4 4.6 5.7 4.5 2.7 

3 Human Resources & Labor Market 4 4.3 4.7 4.5 3.5 

4 Technology 4.8 4.9 5.5 5 3.7 

5 Prioritization of Travel & Tourism (Strategies) 4.2 4.2 4.1 4.1 3.5 

6 Hospitality 3.7 3.8 4.7 3.4 2.6 

7 Price Competitiveness 5.2 5.4 4.8 5 5.3 

8 Air Transport Infrastructure 3.1 4.1 3.6 3.7 2.4 

9 Ground & Port Infrastructure 3 4.1 4.4 3.4 2.9 

10 Tourist Service Infrastructure 3.8 3.3 4.4 3.4 2.5 

11 Natural Resources 3.8 3.6 2.5 1.9 2.7 

12 Cultural Resources 2.7 3.2 2.9 2.5 1.9 

13 Socioeconomic Resilience & Conditions 3.9 4.1 5.2 3.8 3.3 

14  (H1) Travel & Tourism Demand Pressure & 

Impact 4.1 4.4 3.8 4.2 4.2 
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15 (H2) Non-Leisure Resources 2.7 3.5 2.8 2.8 1.6 

16 (H3) Environmental Sustainability 3.9 3.8 4.4 3.7 4 

17 (H4) Business Environment 3.6 4.3 4.3 4.4 3.7 

18 Travel & Tourism Development Index 3.9 4.2 4.3 3.9 3.2 

Source: (WEF, 2022) *Note:- 1= Least Value & 7 = High Value 

Appendix B: Review Matrix 

This section provides a brief overview of literature review with reference to various reputed journals through 

Triangulations method 

SI 

No 

Particular Purpose Methodology Findings 

1 Cave et al. (2022) Implications for tourism 

leadership & the need for 

radical transformation 

Brain storming 

& 

conversational 

techniques 

Regenerative tourism is 

hampered by organized 

culture, hierarchy, & 

bureaucracy 

2 Nandasena et al. (2022) Analysis of 

transformative tourism & 

propose an agenda for 

post-COVID period 

Secondary data 

on tourism 

transformation 

(1978 -2020) 

It is important to calibrate 

& assess transformative 

events in both qualitative 

& quantitative ways 

3 Mathisen et al. (2022) Learn & encourage the 

growth of activities 

 based on mutualism 

between people and the 

natural world 

Primary data & 

case analysis 

Regenerative tourism 

focuses on revitalizing the 

earth, the spirit, & the 

community 

4 Yorganci & Emin (2022) Assess the issues 

ecotourism & sustainable 

practices confront & 

develop solutions 

Primary data 

from interview 

& adopting 

qualitative 

method 

Lack of government 

backing and community 

education about 

ecotourism & sustainable 

development 

5 Baloch et al. (2022) Explore how tourism 

expansion affects the 

environment, & outline 

best practices for 

environmentally friendly 

vacationing 

Primary data 

collection 

through 

questionnaire 

& analysis the 

same 

A model framework 

incorporating government 

policy interventions & 

residents' economic & 

social well-being are 

proposed 

6 Wang et al.  (2022) Intelligent computer with 

architectural design & 

planning for agricultural 

sightseeing 

Secondary data 

analysis using 

statistical tools 

Seek an approaches to 

architectural design for 

agricultural tourist 

tourism region 

7 Xu et al. (2022) Identify macro & meso-

level topics, important 

publications, & trends in 

ecotourism literature 

Secondary data 

collection & 

analysis the 

same 

Emphasizes ecotourism 

scientific advancements 

on high-impact citations 

& research horizons 

8 Sharma et al. (2022) Investigate the impact of 

ICT, infrastructural 

growth, & government 

policy 

Analysis of 

data (ADF, PP 

& KPSS unit 

root tests) 

Infrastructure 

development, WOM, & 

IT have a positive impact 

on foreign visitor 

9  Huang et al.(2022) Role of SMEs in the 

tourism industry's cloud 

infrastructure by raising 

the value of visitors' 

online purchases 

Primary data 

(survey) & 

analysis using 

structure 

equation model 

The cloud-based 

architecture gives SMEs a 

leg up in the competitive 

tourism market 

10 Rasoolimanesh et al. (2021) Explore visitor 

engagement, destination 

image, and electronic 

word of mouth 

Convergent 

parallel mixed 

methods 

approaches 

were adopted 

The research emphasizes 

MTE as a mediator of 

these connections& its 

impact for revisit 

intention 

11 Wang et al. (2021) Operation of the model 

& determine the game's 

Applications of 

evolutionary 

The multi-player 

evolutionary game of  the 
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stable evolutionary 

strategies 

game theory ecotourism development 

& the construction was 

simulated 

12 Jena & Dwivedi (2021) Pinpoint the stumbling 

blocks slowing rural 

tourism in India & 

integrated research 

strategy 

Primary data 

collections & 

analysis the 

same in 

qualitative & 

quantitative 

Several major factors 

inhibiting rural India's 

tourism growth were 

uncovered by the study 

13 Terkenli et al. (2020) Learning about Urban 

Green Infrastructure & 

its benefit 

Primary data 

collection & 

analysis the 

same 

Tourist were unaware 

about 'Green 

Infrastructure', but the 

needs of UGI was 

positively acknowledged 

14 Mamirkulova et al. (2020) Analyze New Silk Road 

tourism infrastructure & 

development & quality 

of life 

Primary data 

collection 

(interview) & 

analysis the 

same 

Development of 

sustainable tourism with 

New Silk Road Initiative, 

to improves the standard 

of living 

15 Hoang et al. (2018) Examine the household-

level impacts of tourism 

expansion on local 

livelihoods & land 

Primary data 

collection 

through 

interview & 

analysis the 

same 

Ethnic minorities' 

standard of living rose 

after tourism was 

introduced; with forest re-

growth on abandoned 

fields 

16 Reddy et al. (2018) Utilized the data from 

1990 through 2013 & 

examine the impact of 

tourism investment on 

tourism development & 

CO2 emissions 

Secondary data 

from report and 

analysis 

through 

statistic tools 

The policy makers initiate 

move for effective 

policies for tourism 

investments with 

sustainable principles 

17 Gretzel et al. (2015) Defining "smart tourism" 

& outlining 

technological & 

commercial impact 

Secondary data 

collection & 

analysis the 

same 

The practical & 

theoretical grounding in 

smart city & ramifications 

were address 

18 Lee & Sahli, (2015) Investigate if hotels 

owned by foreigners 

contribute more to 

economic growth & 

poverty reduction 

Primary data 

though in dept 

interview & 

analysis the 

same 

Concerning poverty 

reduction, both good & 

bad were notice. FDI 

increases employment, 

salaries, & training. 

19 Carvalho, & Sarkar (2014) Describing tourism in a 

small open economy, 

market structures, 

strategy, & innovation 

Primary data 

collection 

through survey 

& analysis  

Providers, market 

mechanisms, & 

Innovative methods  

agree on one framework 

20 Najda-Janoszkaa & Koperaa 

(2014) 

Determine the 

impediments to 

innovation and 

investigate within an 

optimistic framework 

Primary data 

collection 

through 

questionnaire 

& analysis the 

same 

Organizational, 

environmental, & 

innovation are interrelated 

& mutually reinforcing 

21 Dimitrovski et al. (2011)  Explore the rural tourism 

and regional 

development of Gruja, 

Serbia 

Mixed 

methodology 

The vast majority of 

tourists are folks of 

relatively high cultural & 

social standing 

22 Andereck (2009) Analyze "green" 

developments & 

environmental concern 

by local companies 

Survey method, 

ANOVA & 

Pearson's 

correlations 

Renewability of materials 

& Vacationers are 

supportive of green 

initiatives & the policies 

23 Sørensen (2007) Build a framework, Case study The geography of social 
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examine geographical 

factors & social 

innovation network 

networks is a mix of both 

locally dense and globally 

dispersed networks 

24 Khadaroo & Seetanah  (2007) Examines the role of 

transportation facilities 

in destination growth 

Primary data 

collection & 

analysis  

A reliable transportation 

for its European & Asian 

visitors are needed 

25 Apostolakis (2003) Develop a model & 

interaction between the 

theoretical frameworks 

for heritage tourism 

Secondary data 

collection & 

analysis the 

same 

Authenticity is a modern 

marketing strategy for 

tourist motivation & the 

attraction's reputation 

 

 


